PRiCiNG
Below is a selection of monthly packages available. Should you feel your needs are outside the scope of
what is listed below, or wish to further customize your experience, please contact us to discuss
availability and pricing options. SpokoMedia specializes in creating custom plans based on your needs
and budget.
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FREQUENTLY ASKED QUESTiONS
Below are some of the most frequently asked questions about our pricing structure. If you cannot find
the answer you are looking for, please feel free to reach out to us at any time.
ARE THE PACKAGES ON YOUR PRiCiNG PAGE THE ONLY ONES YOU OFFER?

No! It's just a sample of what's available. If you have something in mind that we haven't mentioned,
reach out to info@spokomedia.com today and we'd be happy to put together a package that best fits
your needs.
WHAT DOES "UNiQUE POSTS PER WEEK" MEAN?

"Unique Posts Per Week" are the number of individual images or videos created for posting. Captions
and copywrite will be tailored to the social media platform the image is to be posted to in order to
maximize reach, impact, and community building.
WHAT DOES "SOCiAL MEDiA MANAGEMENT" MEAN?

Always included is the posting of all content created by SpokoMedia, responding to comments and
messages from your followers, monthly analytical reports, and curating your feeds to ensure consistent
branding, creating the community that will propel your business forward.
WHAT DOES "SOCiAL MEDiA OUTREACH" MEAN?

SpokoMedia will reach out on your behalf, liking, commenting, and interacting with potential customers
before they discover you, leading to the growth of your online community, increased brand awareness,
and more conversions.
WHAT DOES "MONTHLY INCLUDED AD SPEND" MEAN?

No matter your package, 10% goes directly back into your business as a set ad spend budget, further
extending your reach and introducing new customers to your business. Additional advertising and
advertising campaign management to further grow your reach or advertise a particular product or
service will come at an additional cost.
WHAT DOES "+ 49% OF YT REVENUE" MEAN?

It's how we're able to keep your costs low as we provide you with increasing value! After meeting the
requirements to join the YouTube Partner Program, you can monetize your YouTube channel and share
in the advertising revenue brought in by YouTube. YouTube will pay you for having people watch your
videos, and we share a portion of that revenue.
OKAY, BUT WHY iS THAT PART OF YOUR PRiCiNG STRUCTURE?

Consider it as a promise to you. By taking a portion of the revenue your YouTube videos earn, we have
skin in the game. We want you to succeed because it helps us succeed! We promise to do our very best
to deliver the highest value, best quality, engagement-driving videos to help you perform well and get
your business noticed!

WHAT iF MY BUSiNESS iS USUALLY CONTENT WiTH A CERTAiN PACKAGE, BUT WE NEED A BiT
EXTRA TO PROMOTE A NEW PRODUCT OR SERViCE?

No worries, the packages outlined indicate the minimum deliverables for the stated monthly fee. Need
an extra post or two to get things going? We got you. And sometimes, we're all caught up on our work,
so we'll get some extra posts out just to keep things rolling.
WHAT iF WE CONSiSTENTLY WANT MORE POSTS THAN iS OUTLiNED iN OUR PACKAGE?

We want to provide as much value to you as we can, but we also can't be taken advantage of. This is
why we reserve the right to offer you a new package more in line with your needs if you ask us to
exceed the output of the monthly contract for 50% of months over four months or more.
Example: Let's say you've signed up for the basic package, which comes with two posts a week, and
you've been with SpokoMedia from March to June. In March and May, the two posts per week worked
great for you, but in April and June, you asked us for 3 posts a week. After reaching out to you and
discussing things together, we determine that 3 posts a week is a better fit, and we offer you a new,
custom-made package for July.

